CBUX

Plate & Planet

Cristina Brodu | Process Book | May 2024



overview

The product

P&P isn't just an app: its a
lifestyle enabler for eco-
conscious individuals, who
care about the planet as
Mmuch as they care about
their heath. It promotes
both personal well-being
and environmental
sustainability.
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Vision .

Problem Solution

Many individuals struggle to find

delivery services for delicious Our P&P mobile app empowers you to:
food that align with their values.

e Order fast: enjoying convenient delivery.

Balancing busy lives, healthy e Prime quality: benefiting from the offer

choices and environmental of products from renown prime stores.

responsibility can be frustrating: e Eat tasty & healthy: savouring pre-made
fresh healthy meals, ingredients with a

existing food delivery apps often focus on gut, hearth & brain health.

offer unhealthy options and e Be eco-friendly: align with carbon

polluting excessive packaging. footprint reduction goals, green values.
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Preview

select -> add to cart -> checkout
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TAP TO ADD 1 TO CART
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INGREDIENTS
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SWIPE TO SELECT ECO-FRIENDLY
OPTIONS AMD EARN DISCOUNTS #,;'
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Poke Salmon
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Go To Pay in 1 Click
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REVIEW YOUR ORDER
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Chicken Bowl
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OPT FOR ECO-FRIEMDLY SUBSTITUTIONS
TO PAY LESS & REDUCE CO2 FOOTPRINT

View Order with Eco-Options
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Stripe integration
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Details

Pay Plate & Planet
£ 10.00 GBP
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Ul sample

multiple entry points to the eco-options
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THE SHORTER THE DELIVERY DISTANCE,
THE SMALLER YOUR CARBON FOOTPRINT!

Your Postcode or full address
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Key features

Healthy Eats, Happy Planet!

Our food delivery app empowers
you to order fast and eat wel,,
while doing good for the planet.

Enjoy our delicious, pre-made
nutritious healthy meals,
delicacies and whole foods:

you won't need to compromise
your eco-friendly values for this!

P&P Process Book | May 2024

CBUXN
Eco-hero shopping rewards
1. reduce waste with reusable containers: \ pu—
get discounts for returning them! E_.S

2. Choose vegetarian options: earn discounts for
plant-protein choices!

3. Support local farmers and SME: reduce your
selected preferred delivery radius for extra savings!

4. Filter products by choosing those with origin verified
through blockchain for ethical sourcing: earn our NFTs*

4. Watch short videos and take quizzes to learn about
sustainability, and earn our NFTs for your eco-efforts:

(* = NFTs unlock exclusive club membership & events).

Overview



Design principles CBUN

For the app UX and UI

1 2 S 4
Placing users in Making the app- product Reducing cognitive load Making Ul consistent
control of the UI interaction comfortable and adding white space with a desigh system
Findings

For a user to have a good experience, the product needs to be
usable, equitable, enjoyable and useful.
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UX Research

Method

The foundational research that I've conducted -
to validate the need for the P&EP app - followed
the Design Thinking framework as a method:

in the empathise phase, I've learnt about the
user and their problems, wants, nheeds, context;

INn the define stage, I've analysed the findings to
determine which user problem to solve & why.
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Outputs

For the EMPATHISE stage:
® Empathy map
@® Persona

For the DEFINE stage:

@® User story

@ User journey map

@® Problem statement
@® Hypothesis statement
@ Value proposition




Summary .

Research steps

Hypothesis and goals Users’ observation INn person interviews Competitors analysis

Findings

My initial assumptions have changed after conducting research.
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Understanding the user -

Goal of observing & interview My hypothesis on users’ Pain points

My primnary goal in the user observation
and interviews was to understand users’ L
processes and emotions around the = vy
problem my app is trying to solve.

% Limited variety of healthy options

Users get bored with a limited selection of pre-made
healthy meals and may want more diverse options

| wanted to empathise with the users’
frustrations (including with their

environmental impact) during the
process of ordering online from a Users often wonder about the overall environmental

impact of food delivery, such as packaging, transport

Negative environmental impact

restaurant or supermarket or delivery app.
| | | Delivery time uncertainty/delay
| want to identify common UX behaviours

and experiences with tasks related to it
and validate hypothesis on pain points.

CofTe)

Users get frustrated by slow delivery when hungry
and when ordering food at work, having limited time
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Hallway testing CBUX

Screener questions (Q1, 3) & insights questions (Q4 to Q10)

S. Do you find it difficult to cook healthy meals?
deli or health food stores? Why do you prefer L9 6. Would you be interested in an app delivering
tese types of stores’P fresh, healthy meals made with local ingredients from
stores like this one where we are now?

€) 7 Wwould minimal packaging matter to you?

: 8. For dining-in, or meals at the office, you buy
proctlces and reducing your CO2 footprint, when mMostly pre-made, ready-to-eat meals™? Fresh ones or
buying food? (e.g. food without packaging). On a not? Or do you prefer to buy recipe kits? With pre-
sfole from 110 5, where 1is irrelevant, S a priority. portloned mgredlents for faster preparation or not?

o pockaglng waste generated by most grocery
shopping? Do you think that food delivery has a

bad environmental impact? Why? drlver? (e g. Leaving it for collection at the next delivery)
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Empathy map

I'm exhausted after work. Cooking feels
like another chore’”

"Fast food is tempting, but | know it's
unhealthy, bad for the environment”

"Meal planning and grocery shopping take
precious time | don't have'”

I'd love to eat healthier, sustainably,

but pre-made options often have
excessive packaging, aren't eco-friendly.”

Does

Busy schedules lead to frequent

purchase with food delivery apps. *—
Purchased ready meals come with lots of
packaging for branding, is unhealthy. ®

Limited time restricts grocery shopping,

mMeal planning and sustainability care. o——

Impulse buy of unhealthy food at the

store due to lack of planning and hunger. ¢
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CBUX

Thinks

e Discouraged for not overcoming
unhealthy eating habits.

PN Desired to reduce their own
negative environmental impact

Py Wwants to follow a balanced diet
that minimises the CO2 footprint.

Unsure if healthy, quick options
that are also eco-friendly exist.

Frustrated and overwhelmed by a
lack of time.

Guilty about unhealthy and
unsustainable food choices.

Yearning for tasty, conveniently
delivered but eco-friendly food.

ANngry for the amount of delivery
garbage and bins to empty often.

UX Research



Persona CBUX

She wants convenient, delicious Price

food options, but struggles to find Convenience

delivery services that align with her Speed

values. She strives for a balanced Sustainability

lifestyle that prioritises health & Health focus

environmental responsibility Loyaity

Healthy for me, healthy

for the planet - that's she struggles to reconcile a Lunch break, food delivery app, and huge
what I'm looking for! demanding career with her passion packaging overwhelms Mary's office bin.

for healthy living and protecting the Back home, another app for dinner, a new
Age: 34-year-old; planet. Existing food delivery apps waste mountain. Surrounded by packaging,
Status: single often offer unhealthy options or Mary longs for sustainable solutions, not
Location: London: excessive packaging. She is wary of generating landfill fodder like cardboard and
Occupation: jr. doctor apps that claim eco-friendliness iInsulating materials. She recalls when pre-

without concrete action delivery apps, the streets had less garbage.

P&P Process Book | May 2024 UX Research



Users needs o

The problem statement explains the user needs that the UX designed app should address and solve.
User stories narrow down which needs to focus on first, and show how the design help specific people.

Problem statement User story

i As an environmentally
" conscious busy Londoner, | want a
food delivery service that aligns with
My values. So that | can have a
balanced diet and lifestyle, without
jeopardising my environmentadl
responsibility.

Mary, an eco- conscious
Londoner, needs a food
delivery service aligned
with her ethics values,
prioritising both her own
personal health and her
environmental impact
and responsibillity.
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UX solution R

The hypothesis statement is a guess on on the potential positive impact of an app solution on the user
pain points; the design goal describe the app benefits, and the value proposition says why users will use it.

Hypothesis statement Value proposition
If Mary downloads the P&P app, then she
can oder fast her healthy food, minimising e Eco-Friendly door2door convenience
rubbish and CO2 footprint. e Local Support to farmers and SMEs

e Educational rewarded engagement on
Goal statement sustainability with videos, quizzes

e Community building membership

e Eco-habits building incentives for options
that reduce CO2 footprint

e Aggregated from high quality stores

The P&P app will let Mary oder fast her
healthy food with returnable packaging and
local sourcing, which will affect positively her
CO2 footprint by reducing transport distance
& rubbish generation. we'll measure impact
by reward points for proposed eco-choices.

P&P Process Book | May 2024 UX Research



Competitive audit

Features

Accessibiltity

User Flow

Navigation

Brand identity

Descriptivhness

P&P Process Book | May 2024

HelloFresh,

HungryPanda,

Gusto (meal Talabat (spec.

planner, Kit)

menu by week,
flexibility, recipes

.G
MinNorities icons

menu in Home»
select>too long

sign up>go2pay

BottomBar after
login, search bar
only in G recipes

colour identity,
logos, HF launch

key info, recipes
& their nutrients

restaurants)

pick-up, chat-bot,
delivery time, map

SAsIian Languages
app and English

select stores>select
menu item> add
to kartview K>buy

order & pick up bt,
Account: top nay,
H category slider

white does not
give brand feel

food info & photos,
No stores info

FoodHub
(local foodq,
Saas)

wallet, cart bar,
search-expand

English, Sp.,
Chinese

select store>
select category
> add to K>buy

order/pick up, H
category slider,
O pics menus

white does not
give brand feel

No store iNfo,
not all food pics

Top*mMarket,
AmMmazon F,
Ocado

Deliveroo,
UberEats (all
restaurants)

;. UE wallet, pickup

O. buy for recipe

select>login>add
to cart> 2 view
to cart> slot>buy

top nav = drop
downs,

colour identity
Ocado stronger

food & nutrition
info, lenghty

filter= slider tabs

4 EU languages,
Chinese, Arabic

select store> pick
food> add to k>
view k>login>buy

D top tabs, O nav
bars, O basket
but. 0 memory

MiniMmal colour =
basket bar, 1icon

store info, good
filters in search

Direct competitors: meals, aggregated, local, less waste
(Top market = WholeFoods, Daylesford, PlanetOrganic)

Oddbox,
2Good2Go
Karna, Olio

TGTG can skip
login! Impact

OddBox no app
Others: English.

TGTG map or
list select>pay,
K add cart> pay

bottom bar,
mMap, stores list,
TGTG cart bar

colour, launch
screen brand

Minimal info,
pics, blind box

CBUX

can skip login,
pick-up, impact

Alt-t, magnify,
screen reader,

filter with eco-
choices>selecty
add to cart>pay

bottom+search
bar, H category
slider, cart, map

top + button
colour, top logo

food + store
key info & pics

UX Research



Competitors insights CBUN

Problems

1 2 S 4
Low brand identity Lengthy user-flow Duplicate access Low OCCGSSibility
No brand colour nor logo S-screen sign up/check out Double cart + search access No Alt-text, no magnifier

Opportunities

Users get frustrated and feel impatient with some food ordering apps, as they're excessively
time demanding for simple tasks. They desire simpler, faster completion of their goal in the app.
So much less info to read and choices to take. This gives space for a no-sign up app, with 1-click
checkout. More accessibility and brand feel is a plus, adding at least Alt-T, brand colour.

P&P Process Book | May 2024 UX Research



UX Design

Method

In the Ideation and Test stage of the UX Design
framework I've created the app functions & I0OK.

Brainstorming involved rapid sketching (Crazys,
but in 5 Mminutes), How Might We, SCAPMPER.

Paper and digital Wireframes were followed by
low and high fidelity prototypes, and preceded by
user flow, big pic & close up story boards, site map.

P&P Process Book | May 2024

Outputs

@ paper wireframe versions
@ iterated paper wireframes

@ digital wireframes highlight
@® Io-fi prototype and its flows
@ usability study key findings

@ iterated digital wireframes
@ accessibility considerations



CBUX

Ilterative lo-fi design

Insights for design iterations

1 2 3
Add to cart from food photo Multi-access to functions Payment integrating Stripe
Users tapped food pics more than “+° Inclusive design for low tech literates Many visible wallets & e-pay methods
Opportu Nnities

I've iterated the design by considering A/B testing, and by integrating Stripe, as their research insights

reflected my own tests findings. Key Stripe offered benefits:
e Express Checkout and locadlisation avoids clients abandon the cart if they don't see immediately

their favoured local payment method, or buy now pay later
e Radar permits to prevent fraud and provides security and compliance check services (including by

giving feedback to resolve blocked payment cards issues),

P&P Process Book | May 2024 UX design



Paper wireframes CBUX

To create paper wireframes
for rapid iterations, | have

reviewed the UX research,

the storyboards, the users l

flow and competitive audit. ﬁ

1

| have create 4 different ',

L R L
(> RETORP PAUAGRE |

versions of how to structure !
(o) VEGETARABR/ VEGHY [l =

iInformation on the Home

Tt

Colegory Ll

page, then | have reviewed

. Lﬁw_ ) . @ : r*'ra
el i

Tohl  Tord
Y E@ @)

Frcre e VW CARY |
: el o TroRe Y REGRE FGH
Proite STHE CHAT DAL ".I"—F__

=
orrecery (AL N =— ]
A o~ SR AR eoe TUORY

and stared the elements to

keep and to combine in a

refined version, considering

the user needs, what solves

the problem statement.

=
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CBUX

Affinity map 1

in/out eco-options

selecting products

adding to cart

checkout & pay

settings notifications

. -
clicks on pic i ' is familiar
chooses . > OF tries to add easily . 0es t6 b3 . _ prefers the
chgses SodlGE Cli'gfu?g to find info  tg cart from finds pay Wwith wallets & buttoﬁ Y f:\noo'l?ﬁ?:glt?g:my prefersto  eco-options
IOro]c ucts 53 el whgn = an(;l for the the button qnd goes without s expand the 67 e
arter -eads labels adding to  product info after taps directly to o rightly & overlay for expanded
reading to add to cart on cart pay reviewing expects under the the eco- view
info cart _ the order "Pet rofile tab '
| tries to notification > options
select . : can easily settings desires a less
filters click on pic sees quickly . 8
PSS poties oo e g pavhon dtec snder e sattd
lli by using all add to before to to complete directl profie tab finding the without the | on o o oo
Scrofing - -tegor >ks on pic I £ 0es directly notification ) less non-pics
without to sory cart, but  add to cart X to pay : eco filter
fil P i ers e « doesn't checkout settings options e
UG NGl D onbic ’ use expand em G under the
products by ponp bol b on pay file tab
: : symbol v ye—— profile ta
using top ael © st utton, no
category m - sfearchlr;g
' [ : or car
filters slider g  doesntsee . details
products by . Sees an the expand finds pay
using ALL filters uses expand symbol for ¢ 't button on to find
products symbol for : oesn top but notification
category : _ of foodinfo yse the P X .
sliders starting with product info ; surprised settings
top category expan not after uses menu i i
e [ symbol : looks for finds it's
der L the cart list I
chooses adds to cart pay Sy thinks with
. licki _— button tap to set select the
resents products by clicking on expects a fter Ii notifications eco-options  €xpanded
: adds to cal e+ | ; arter list : ">
absence using TOP €+ SIgN ON . : cart list but f cart on the bell from the options it's
from the + o right of an quickly - of car <ib|
of images ca'clgdgory sign on the 4 g duct ' use + sign goes first to items symbol (low Home screen more visible,
slider ; . the proauc i easler to see
and copy side of the - = PIUe 0 55 product, tge pay tech literate)
on lo-fi product card add add to cart IRERL
. products
to cart
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A/B flow 1 CBUX

/'C}-

\) =
X

_ _—
(Q ) ==
EREE R a¥a
food info | == ==- |

Hot foods Salad bar Fresh Frozen [ SELECT ECO-OPTIONS TO EARN DISCOUNTS

Siore rams ma o Ch

SELECT ECO-0OPTIOMS TO EARN DISCOUNTS

=

— e 0 o - |
= ® i
; T —r = ° Bl vegetarian [ vegan B ceasonal > 1 ¢
o, - - . I . _

ﬁ}{x P *}{ ;\"C‘i INGRECIENTS B return packagin B imperfect —*AF—
--\. L) .-: -I.;\;- '-I:-: I-.I = - a-: ; . p g g p . SELEC T RCO=08 1 ONS SO0O0 FiN i
Haet londs Salao B MIET (" . - SO WALLET & FOE THE BLAMETI 1 i
S Productiame B0 ant [ B return containers B fair trade

STome nsme 1) i L @ £ unit W K% | unit

PREPARED Sart by t Store name Store name

FRESH

MName @ Mame @ Mame

Mame @ Name
N L

PE
S &
o NONERCY
@ K unit @ EX.X [ unit @ EX.

hire name Store name Sia

add 2 cart g5 s add 2 cart

from overlay = frorn Home
CEEIS

harket impect Ask Al Frofie
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After

During testing,
emerged the vast
majority of the
users tapped the
pics placeholders
when tasked with

adding to the cart:

very few tapped
the + and expand
symbols next to
the pics, so | have
removed them.

Hot foods Salad bar Fresh Frozen Cupboa

SWIPE TO SELECT ECO-FRIENDLY
OPTIONS AND EARN DISCOUNTS

PREPARED

Praoduct Name

X

£} unit XX [ unit
Store name tore name

FRESH

Product Mame Product Mame Product

P&P Process Book | May 2024

m Product Mame EX XXX [ unit X

@ Store info

TAP TO ADD 1 TO CART
EXX. XX

INGREDIENTS

SOURCE

add 2 cart + food info

Haot foods Salad bar Fresh Frozen  Cupbos

SWIPE TO SELECT ECO-FRIEMDLY
OFTIONS AND EARN DISCOUNTS

S e

/Df'fer‘l\ //'fot‘:r ?\\\ /

PREPARED

Product Mame Product Name

U

Ex. [ unit EX ¥ ! unit
Store name Store name

planet

UX Design




Affinity map 2

6/10

6/10 . 8/10 go to 10/10 find
does 5/10 expect s el tge cart icon cart bar
tapped new page expak? | to pay faster VS
the pic VS LEpping nsg(r:pi%s w/o hint icon, No
+ to add on pic "find cart’ hints
2/10 go to ‘
Rl 1/10 uses cart icon oy
10/10 10/10 use expand to pay 8/10 8/10 spgak in
know how category 4/10 1110 symbol "VYlth hlﬂt" speak in a a conflc!ent
to select sliders to tapped needed next to find cart positive tone, navigate
and pay find on + to hint for the pics tone Re easily ~
how add 8/10 1/10
product add to , : the app
cart to cart 2/5 prefer 3/5 find direct Irustrated
i expadabl faster on pay, not or no pay
'?olhosglci(i 0/10 tried e eco- Home the review - button a
to use options eco- cart list 2/10 shows after the
search [ ' logetic - cart list
bar to the filters 475 optior apolog
select to select now 1/5 use 4/5 can 5/5 k 5/5 know 2/10 look tone: shop 1/10 speaks
how to ‘he menu easily find n ntow how to tor 00 only on in impatient
find and to find settings f'r:)(;INtho opt in/out k;) tEE)aI}]/ Amazon tone, talk
editapp  notificatio in Profile ! © of eco- Lo about else
settings  , settings screen eco options after the
options cart list
( - _y ’
‘I like better "l like better ) ‘ "I look for 3 ‘ - ) 9/10 like 8/10 like
the smaller  expanded The pay button "l like the app "contact our The eco- the app e eeo-
pictures on  ecooptions €xPanded : options on overall friendly
" ) e to be after focus on the buying test A look
S ontest B’ SCOTOPUONS alist of the  environment" department oSt A 100 focus
on test A . . P g like search
crowd the C puragha\éveeit" filters"
| like the app "it's easy to "l look for a thinks
goal to use, | like this pay button
reduce app for food t?. © ? tﬁr
pollution” orders” alistort °
cart items
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Accessibility considerations  cew

Including impaired & low tech-literates

1 2 4
Multi-entry points to activities Profile set-up & Iogin is optional WCAG functions integrotion
SCREEN POINTS & VOICE-ENABLED actions Users can order food as guests in 3 clicks Disabilities accessibility enabling icons
Opportunities

Considering WCAGQG, | created fast-access accessibility icons. | have also designed an user experience
that focuses on voice-control options, because seniors can find touch tasks compromised by dry skin.
Finally, this no- set up app can be used without creating a profile. There's neither need of an emalil
account for sign-in, but the minimal inputed data can be saved.

PSP Process Book | May 2024 UX design



/B flow 2

IMPACT =
ASK Al'> >< ><
PROFILE >
ar Fresh Frozen
Settings =
NS TO EARMN DISCOUNTS
Account =

All orders >

B scasonal

©

Hot foods Salad bar Fresh Frozen

ECO-OPTIONS > ng B mperfect

DELIVERY > s B fair trade
PICK UP >

Sort by L

Marme Mame Marme

X ]

@ EX.X [ unit @ EX.% [ unit @ EX.

Store name Store name

FRESH

Mame @ Mame @ Mame
L% o Y N

®o®®

Market Impact Ask Al Profile
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SELECT ECO-OPTIONS TO EARN DISCOUNTS

LB

B vegetarian [ vegan B seasonal
B return packaging B imperfect

B return containers B fair trade

CBUX

eco-friendly options

SELECT ECO-OPTIONS: GOOD FOR
YOUR WALLET & FOR THE PLANET!

PREPARED Sart by ot

Marme @ MName @ Marme

@ EX.X / unit @ EX.X [ unit @ EX.

Store name Store name Sta

FRESH

Mame @ Mame @ Mame
- Ao o ™

@O ®®

tarket impact sk Al Profile

May 2024

XX

Hot foods Salad bar

A A

PREPARED FOODS Sort by

Mame @ Mame

@ EX.X [ unit

Store name

FRESHROODS

@ ®©®

Warlopk Impact Ask Al Crlars

FOR EACH ONE OF THESE ECO-FRIENDLY
OPTIONS YOU SELECT, YOU EARN X% OFF

Distance

LB local (based on post code)
return delivery packaging

return reusable containers

seasonal produce

imperfect produce

=
=
@ vegetarian or vegan
=
|
H

fair trade

iterations



After

Some users didn‘t _ =4
I i ke to see eco- r"ﬂ ; Y THE SHORTER THE DELIVERY DISTANCE,
Return delivery packaging e

L e

THE SMALLER YOUR CARBON FOOTPRINT!

Settings ContrOIS in ‘:_) ¢ = Your Fostcode or full address
the fOOd Screen: & adaiiy : } | i Your Postcode or full address ] f? | g ™ Transpart distance

SWIPE TO SELECT ECO-FRIENDLY .
OPTIONS AND EARNM DISCOUNTS : HAVE A POSITIVE IMPACT ON THE PLANET
L 2 AND SAVE, BY SELECTING THESE OPTIONS
51 Transport distance

SO l'Ve Cre ate d 0 . \/ | | ~ | return delivery packaging

GO TO THE PLANET TAB FOR MORE oo .
) f o return reusable containers

qut eCO'SettingS /foer'l\ /Offerz\/ ,// | \‘\' ,/"? \{“\ / . vegetarian producea
ove rICIy on the PREPARED sortby (0% PREPARED oty G vegan produce

seasonal produce

Product Name Product Name Product Product Name Product Name Product _ 4
d | imperfect produce
Home screen, an >< >< >< >< e
a fuu poge for stores local to you
£33/ unit EX. 0 7 unit . EX.X [/ unit £20.0% [ unit i | regional production
s Store name Store name : Store name Store name
more options,

FRESH FRESH See impact Learn

a Cce SS i b le fro l l l Product Product Name Product FProduct Name Froduct Name Product

SEE SAVEE-CEO-FRIENDLY OPTIONS

nav bar and menu. ® & 0 © ) & & W ®® @ ®

planet points profise
plate pdanst earn points profie
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Sales considerations CBUN

Stripe insights to max conversions

2 S
1
Express checkout expectation Buy now pay later high demand Local payment method
customers expects it in 2 to 30 seconds Low risk: 50% transactions for less than £25 Not only globally-used pay-methods
o Apple Pay: 10% uplift e Klarna visible in treatment group: uplift e 85% abandon cart if don’t see
e Link": 14% uplift (no wallet, in 1 click) e 97% BNPL volume is net new transactions favourite payment method
e Since 2020 cash use dropped by 70% e Since 2020 buy now pay later grew by 4x e Adaptive price & currency: 17 uplift

Opportunities

The Stripe integration in the PSP app, by embedding the Stripe Ul, allows to:
e MiniMise barriers to entry (by making available local favourite ways to pay)
e simplify (decision fatigue reduces sales: 4-5 payment options visibility is enough )
e Mmeet expectations (promptly iterate products, price aligned with what clients expect in the market)
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A/B flow 3 CBUX

checkout receipt

payment _. -
method

L&
=

THANK YOU FOR SHOPPING WITH US!

TRACK YOUR DELIVERY HERE

! Market
Market

Markal

YOUR TOTAL TO PAY IS £XX. XX

X

PICKUP ‘view on map III]

YOUR TOTAL TOPAY IS EXX.XX

YOUR TOTAL TO PAY IS EXX.XX

FIND THE PICK UP INFO HERE

Market fDD.fMMHW fmmmww J [ WM INK } AM  PM FIND YOUR ORDER INFO HERE 1

YOUR TOTAL TOPAY IS £XX.XX

The selected address will i]{sjﬂs[ pick up time
! e}

ADDYOUR EMAIL FOR INFO INTO YOUR INBOX

; DELIVERY

X

YOU CAN CHOOSE HOW YOU PAY

ADD
ADDRESS

ADD
ADDRESS

First and second name

) Enter name
@ SHARE WHAT WE DO TD SAVE THE PLAMET!

L YOU CAN CHANGE YOUR WaY TO PAY &"‘ . @ ° d' o @\

By purchasing you agread to the TEC

Flat number, street number and name

YO CAM CHAMGE YOUR WAY TO Pay "
Enler addrecs y

' B9 Credit/Debit By purchasing yvou agreed to the TEC

Card

maybe 1l share this later

City Post code

Mame an Card

Enter city Enter PC SELECT ECO-OPTIONS TO PAY LESS SELECT ECO-OPTIONS TO PAY LESS

Enter name on card

Enter eventual delivery instructions
Card Mumber

EDIT THE ORDER UP TO 1 DAY BEFORE IS DUE EDIT THE ORDER UP TO 1 DAY BEFORE IS DUE

Enter name on card

Expiration Date CVv

Enter expiration date Enter CVV

00 ®®

ikl Impiact Ak A Profile

address

Pflar bzt

O®DE

flarke Imp-act ik A Circhar ite ra tio n S

©®®

Irspact Ak Al Profie
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Afte r pqy in 1 click

LOGO - P
The most of the
. , Go To Pay in 1 click ==
users didnt try to o
reVieW the Co rt' [DD;‘MMH\" : [ KKK ] AM  PM
ADDRESS EOIT ADDRESS & Pay Plate & Planet
| also traded off £ XX.XX GBP P
checkout circular | | Add code a——
buttons for Stripe R ENCIIEANES
. . REVIEW YOUR ORDER
Ul to Integ rOte |tS GPEY Card information
functions: from L [ Ertwe nameion oae
vl
ROdar for Security a I Enter expiration date Enter CCV |
to wallets, Link & B Pay
local payment & —————— orpay othr way ———
fin-tech methods. H QO ® G ® OO 8
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Dynamic pages

Adaptive layouts

| have desighed the app screens by taking into consideration the size of the
mMost popular iPhones that were released in the past 8 years:

from the iPhone 6/7/8 standard and Plus, to the iPhone X the smaller iPhone SE
(2016), to the iPhone 14 and 15 standard and Plus (2023).

CBUX

“Considering how information is
organised on the screens can
affect how users access
information effectively, as well
as the content readability”
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Design across devices CBUN

Adaptive design for input fields enablement

| have taken into consideration the size of the most popular iPhones also to “Design principles across devices
enable the use of different types of input methods: e Consistency
e Continuity
from voice control to typing text into input fields, which requires a design that e Context:
leaves space in the small screens for fitting in a keyboard (app or phone native) e Complementary”
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Select _flow1 + - 2. ..5 . CBU
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Payment _ flow2

1 Checkout page

Y

Review

LY

)
i
1
i

order?

Review eco-

2 Stripe Ul page €

tap on
payment
method

l

3 Receipt

PSP Process Book
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May 2024

First wrvd secorad nams

b JUME 2 1 L0 = LA

Weon  Teas Wimd Thu sl Sun
TR : GoToPayiniclick F—O

CHANGE DELIVERY OR FICE UP DETAILS

11 B3 13
Ol GO || T

g o a0 Fucu-43

3 ADTRE

) =2 1}

14 1k ' 3

'] 9% 9% o4 a5, 9§ 27 [HESS LIET ADCFE iif
B 39 3D

/
/
/

REVIEW ¥OLIR ORDER
+
» ¥ /

TETaL WITHOT BEC-OFNIGHS (S E R
Youy c@n poliscE al this addeese and Iime

AT E0R BN -FEERDLY SURSTITUTIONS
TO PAY LESS & REDUCE CO2 FOOTPRERT

reteim ety packagsg
raiim ssusahie Frncmnare
v L an o ey an SUHT T LT

meancnl predern RLEESTITLITE

A et prothics SUBSTITUNE R COLLEC TR T
FECHUP  ewon na ity trwde LRSS TITLITI
o ek e 0 8
" o
& DELWERY sl s EHART WHAT WE 00 T BT THE PLASET]

L ~ B 7

rruaybe N ehoen B B b

Go To Pay In 1 click

CBUX

-
= =

THANE YO Faft SHOFPND WiTH St

THALH ¥OILE DELIVESY HERE el
FMD THF PG LR P M

Fil YOUR OROER (NFO- HERY el

L] LARET

o)
L)

Wi il Db Al 1his addieis @i Tine

SeLARE WIHAT WE DO T SAME TRE SLAHET

2R d 0D

s Eer [ a5ain e Wl

UX Design



Profile _ flow 3

Profile page

Search for
info to view
or input

[overlay/page]

Do you
need more
profile
info?

N

------v

U4 /
// nav bar/menu ¢

Aiun EEn B EEE BN B SN SN BN BN BN EEE B D

- - - )

<

F-----
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PREFERRED PAYMERNT METHOD
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Ul Design

Method

In the Ideation and Test stage for the Ul Design, |
have created styles for the app visual aspects

From the inception I've considered the available
fonts and variables for Stripe Ul Appearance AP
in_this way, my fonts, colours, lines & radius could

be consistent with its U customisation options.

I've also incorporated accessibility considerations
iNn the colour palette, and prepared for handover.
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Outputs

Visual styles

@® Typography

@ Color Palette

@ Iconography

@ Grids, Corners, Borders

Ul patterns

@® Elements

® Components
@® Modules

Guidelines



lconography CBUX

Guidelines

To design action bar icons that are For Android, the Material Design guidelines suggest a
consistent with various design systems, | 24x24 dp size for action bar icons (of which 20x20 is the
have chosen a visual areas of 24x24 dp size design area and 2 dp padding). This means 24x24 pixels at
excluding padding. @1X for mdpi screens (medium-density).

The touch area around the icon is 48x48 dp For iOS, Apple's Human Interface Guidelines has no strict
and transparent, to ensure usabillity, regulations about the size of the interface icons, but
enhance UX and accessibility. common sizes are 32x32 and 16x16 pixels @1X.

X
\ )
)
X

o
o e
o —

i

& OO0
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Colour palette

colors.background = .white

colors.componentBackground = .white
colors.componentText = .black

tablLogoColor = tabBorderColor = checkboxColor = primaryColor

Tertiary Color

colorTertiary :g:?:z as 1

iconCardErrorColor

colorWarning 50%
buttonColorMore

Secondary Color ROBA

colorSecondary 246,183, 67,1

utton lor

buttonCvcColo 80% S0%

iconCardCvcColor
color.Switch

Primary Color ROBA
colorPrimary 7,71,132,1
colorText
colorTextSecondary
buttonColorPrimary

Neutral Color RGBA
color. + 74,73,73,1

.componentPlacehoilder
.componentBorder
.componentDivider
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20%

20%

20%

20%

CBUX
Guidelines

Background colour = white Placeholder text colour = grey

Text and Components colour = 60-30-10 rule

1 colour, blue, makes up 60% of the palette;

a complementary colour, yellow, is 30% of the palette;

an accent colour, red, is 10%, used for key CTA (call to action)

Accessibility = | have considered the WCAG (Web Content
Accessibility Guidelines) for colour, and | used contrast
accessibility tools on Coolor and on Figma to comply

Tt coliy Bk gromnd Comtd
Aa 112446 . HFGR743 Aa
Canerast

Aa

8.16 k.

Srmall texn & & & Larcs Tix i & W -

Ul Visual Styles




Typography

Guidelines
fontFamily = Lato The text font that | have chosen is a Sans Serif,
fontSizeBase = 18 px Lato. | have used Copy mostly in hi-fi design, but

. " also on lo-fi to get feedback early.
fontLineHight = 18 px normal o9 Y

appearance.font.base = UlFont(name: "Lato-Regular"”, size: 18px)

appearance.colors.text = UlColor(red: 7/255, green: 71/255, blue: 132/255, alpha: 1)
Large H1 Extra bold 24 Ways to shop more Eco Friendly 1.34 Ab A b J h b / ‘b, b

Large H2 Bold 24 Ways to shop more Eco Friendly 1.34
Extrabold Bold  Regular ight
Base H3 Extra bold 18 Ways to shop more Eco Friendly 1 g .
Base H4 Regular 18 Ways to shop more Eco Friendly 1 Lorem ipsum dolor sit amet, consectetur adipiscing
Small H5 Exctra bold 14 v o st more Eco Frindi 0.78 elit, sed do E|u5rlnn::u|:| tempor incididunt ut labore et
dolore magna aliqua
Sma“ Hﬂ REgUIHr 14 Ways to shop more Eco Friencly 0.?3
Lorem ipsum dodor sit amet, consectetur adipiscing elit, sed do
}(5 H? REgUIar 12 Ways to shop mare Eco Friendly 0.6? EiLﬂmUd I:I!'I'nl:ll:lr |rb:|'dij|.||-lt ut hl:.:".E ps I:|I:I|I:-r-E I'ﬂ:lgrli ﬂllnl.“
XS HS8 Light 12 i e g i 0.67
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Ccomponents
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.
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EX¥. XX TOTAL

T CHECKOUT =
®ITEMS L3

E£XX. XK TOTAL
X ITEMS

'El CHECKOUT >

& 1x £10.00
Chicken Bowl
£10 for 300g

+ [nlx Exm 5
Fosod item
= o Fior s

Proeuct Marme
EX.X | wnit
Store rame

Product Name

EX00KK
Store name

@ EX 0§ unit .

Store name

e

@ Exw o funbt

Store name

TAP TO ADD 1 TO CART

EXX. XX

<
| PTORRIO AT

TAPTO ADD 1 TO CART

EXX

XX

CBUX
Guidelines

Components = | have
created “fast to test”
options both for the
wireframe prototypes
and for the mockups.

Corners = 16 px radius
for input fields and
buttons (which are 42px
high) and 45px for the
overlays and controls.

Grids = | have used 8px
Multiples for the griq,

with 16px for gutters
and 16px for margins.

Bpx 1épx 32px 4Bpx Sl 120px

Ul Visual Styles



Logotype CBUX

P&P logo explorations

L 7/- Plate & Planet

Plate & Planet
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